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Web plays key role in Shanghai shoppers' purchasing decisions
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Consumers in Shanghai are buying online and turning to the internet for advice about numerous types of
purchases in a market where total retail sales in 2010 amounted to $34 billion, just for the Chinese city alone.

China's online population, estimated at 457 million - more than the entire population of the United States, is
growing at a rate of 19 percent per year. This growing online population and the rise in online shopping sites
could lead China's consumers to bypass traditional "brick and mortar" retail outlets and complete most of
their purchases online, according to the results of a year-long survey released February 17 by market
research and consulting company DDMA.

The correlation between the areas with the highest internet penetration and the areas with the highest
household consumer product consumption (Beijing, Shanghai, Guangdong, Tianjin, Zhejiang and Fujian)
testifies to the rising popularity of internet shopping.

Conducted among residents of Shanghai throughout 2010, the survey by DDMA found that 10 percent of all retail sales were conducted online largely through
sites such as market leader Taobao, whose sales revenue in 2010 was the equivalent of 2.5 percent of all retail sales throughout the entire country.  

The most important factor in completing purchases for 34 percent of the Chinese shoppers was online information about the product or services. For example,
according to the survey, total retail sales generated at the box office in Shanghai amounted to $121 million, of which $67 million can be attributed to sales
influenced by online information  - pop-ups, reviews and trailers - rather than billboards for instance.  

To put these figures in perspective, in 2010, UK total online sales grew 16 percent to $70.95 billion (£44 billion), the highest overall online spend in Europe
according to a January report by price comparison site Kelkoo and the Center for Retail Research.

According to DDMA, the top ten categories according to total retail spending linked to or influenced by online information in 2010 in Shanghai were:

01.   Shanghai Outbound Travel and Tourism: $8.9 billion
02.   Restaurants, Bars, KTVs (karaoke bars) and Nightclubs: $3.2 billion
03.   Medium to High-end Branded Apparel: $1.97 billion
04.   (joint 4/5) 3G and  Smartphones: $1.8 billion
05.   (joint 4/5) Home Appliances: $1.8 billion
06.   Passenger Cars: $1.3 billion
07.   Cosmetics and Skincare: $830 million
08.   Furniture, home textiles, table ware and home decoration materials: $442 million
09.   Home Computers: $262 million
10.   Digital Cameras and MP3/MP4 players: $227 million
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